Mobile Quiz Platform
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Quiztok is based on blockchain quiz reward platform
Everyone can create and play the quiz in everywhere
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1. Abstract

1.1 Aknowledge sharing platform based on quiz contents.

In Quiztok, we ask and answer questions.’
In Quiztok, we ask questions we want to know.’
In Quiztok, we share what we know with each other.’

Quiztok filters, refines and compresses scattered knowledge and information in forms of
quiz contents. It’s a knowledge sharing platform where everyone can share their questions

and answers.

Also, Quiztok is a knowledge sharing platform where everyone can ask and answer
guestions to one another and learn from each other.

For quiz creators, a quiz is a tool to deliver compressed knowledge to others. Quiz players
can solve and share refined knowledge created by quiz creators.

Quiztok provides quiz creators, quiz players and quiz curators QTCON as rewards to realize
practical value of sharing knowledge.

1.2. A decentralized knowledge sharing platform based on
the block chain system

Quiztok is a decentralized knowledge sharing platform where users become creators,
players of quizzes and consumers of advertising contents based on the block chain system.

Also, we provide decentralized Ad systems that users can pay QTCON to upload their Ads
on quizzes.

At the end, participants share rewards based on their activities as content creators and
consumers, Ad creators and consumers.

4 XUIZTOK



2. Background

2.1. Quiztok background

= |sthere any method for everyone to share knowledge and information
with each other with joy and satisfaction?
* |sthere any method for complicated knowledge and information to be delivered
directly and effectively?
= Can we use mobiles and other internet-based devices as productive tools?
» |sthere any way to benefit everyone by sharing knowledge?
* |sthere any easier way to share information with each other?
» What if one’s knowledge and information can become a productive tool for his/her living?
* |sthere any way for everyone can benefit themselves by sharing knowledge?
» What would be good methods for users to have practical value with rewards?

= What if we become a collective intellectual society throughout massive networks?

Quiztok started from these ideas.

2.2. Value of quiz contents

Quizzes are steady seller contents that can be enjoyed by everyone at any time regardless
of their genders and ages. Also, quizzes are addictive contents that evoke sense of
challenge and achievement to people because of their entertaining elements.

Quizzes are great tools to deliver knowledge in refined and condensed forms. These
refined knowledge will be shared with quiz players.

Not only quizzes can be used for sharing and learning knowledge, they can also be used for

asking questions, expressing people’s daily lives. This means a quiz content can transform
into a new SNS platform.
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2. Background

2.3. An improvement for productive mobile environments

As mobile devices such as smart phone evolve rapidly, there are more and more users
enjoying mobile games.

But these games are creating harmful and addictive environments for teenagers with
many side effects.

In particular, conflicts between parents and children arise due to smartphone addiction
and it became a big social problem. So we thought about ways to make people to use
mobile not just as an entertaining tool, but also a learning tool.

We thought if people can play quizzes with the effect of learning and receive rewards from
creating and solving quizzes, we can make more productive mobile environments for the
public.

2.4. Current status and tasks of advertising and media markets

An original Ad markets eco-systemis built in following process.
Advertisers — Advertising agencies — Media — Users

Due to numerous engagements of agencies in this process, advertising costs become more
expensive compared with their advertising effects.

Also, some advertising agencies monopolized Ad implementation which resulted in
harmful effects in Ad and media environments.

Users have to consume advertisements exposed by media and they don’t have right to
choose which Ad they want to consume. Also, users don’t get any rewards from viewing

advertisements and all revenues are shared by media and agencies.

In order for Ad consumers to receive benefits, we need to avoid centralized eco-system
where media and agencies monopolize revenue and influence of advertising.
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2. Background

2.5. ‘QuiZ + ‘Communication’ + ‘Advertising’ + ‘Reward’
= A Combined platform is needed.

In Quiztok platform, quiz contents are provided with advertisements. Users can receive
reward points by solving quizzes and consuming Ad at the same time.

Reward points received from Quiztok can be changed into Tokens and users can use them
in many different ways.

For instance, Quiztok users can become advertisers and pay for their advertisements with
Tokens. Users can also make a donation in their names with Tokens or exchange Tokens
with cash.

Used QTCON will be purchased by advertisers again and advertisers will use it for their
advertising costs in Quiztok platform.

The block chain technology that Quiztok uses is highly reliable and effective for advertisers
to expose their Ad with its transparent and safe systems.

As users solve more quizzes, advertising consumption will increase. This will lead to

increase in Ad effects in Quiztok platform. As a result, we can expect to attract more and
more users as the value of our platform increases
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2. Background
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3. QUIZTOK! QUIZ MINING PLATFORM

3.1. ECOSYSTEM

= Quiztok provides Ad reward ecosystems based on the block chain technology to quiz

creators, players, advertisers, sponsors and media etc. without limitation of time and
space.

* |n Quiztok ecosystem, users can directly communicate and transparently trade with
each other.

= Quiz creators, players, advertisers and other users can easily participate in Quiztok
platform without any intermediaries.

= Quiz creators, curators and players will receive reward points based on their roles and
this can activate the production and consumption of quizzes.
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3. QUIZTOK! QUIZ MINING PLATFORM

3.2. Participants in Ecosystem
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3.2.1. Quiz Creators

They are individuals or organizations who create quiz contents through Quiztok platform.
Quiz contents will be distributed to users through Quiztok platforms or quiz curators.

After joining Quiztok as a member, everyone can create quizzes and provide them to other
users. For example, if teachers assigned quizzes to their students in Quiztok, students can

enter quiz rooms assigned by teachers and solve quizzes by using Quiztok App.

If quiz players solve quizzes, quiz creators will receive reward points and if they get ‘Likes’
from quiz players, they can also receive additional reward points.

Quiz creators can set the target of user groups they want and provide quizzes to them.
They can also set open quiz rooms for everyone to solve their quizzes.
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3. QUIZTOK! QUIZ MINING PLATFORM

3.2.2. Quiz Players

After joining as a Quiztok member, you can either choose quiz rooms in category or enter
quiz rooms introduced by quiz creators or curators you added as your friends to solve
quizzes. If players solve quizzes combined with advertisement and get the right answers,
they can get reward points assigned to quizzes.

Players can also get a certain amount of reward points if there is no answer for quizzes
they solved. In this case, if you choose the most chosen answers, you get can more reward
points.

Quiztok users can participate in creating and solving quizzes without limitation of time and
space. Reward points will be given based on users’ activities. For instance, you can get
additional rewards in based on your total amount of points or Tokens.

3.2.3. Quiz Curators

Any Quiztok members can choose and distribute quizzes created by other members to
their followers. If quiz players solve quizzes sent by quiz curators, reward points will be
given to quiz curators.

As quiz curators share more quizzes and Ad contents with users, additional points will be
given to curators.

Potential partner companies or organizations can link Quiztok contents with their channels
through API or SDK.

3.2.4. Advertiser

Quiztok members can upload their Ad in the Quiztok platform.

Advertisers can access to Ad systems in Quiztok and set targets, expenses, timeline,
contents of Ad.

Advertisers can use QTCON to upload their Ads on the platform. By spending QTCON for
Ad costs, it can circulate the Quiztok ecosystem.

QTCON paid by advertisers will be saved in the reward pool for providing rewards to quiz
creators, curators and players.
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3. QUIZTOK! QUIZ MINING PLATFORM

3.2.5. Sponsors, Donators

Quiztok users can give their points or QTCONSs to any individuals or organizations they
want for donation and sponsoring purposes.

You can choose to donate your points or Tokens to charity organizations. You can also
select quiz rooms opened for donation purposes and solve quizzes to make a donation.
When you solve quizzes in the quiz room for sponsoring purpose, all the points and Tokens
will be given to sponsoring organization.

3.3. Rewards
3.3.1. QTCON Reward Systems

Quiztok users are mainly consisted of (Dquiz creators @quiz curators @ quiz players.
Rewards based on users’ activities will be given as points at first. If you gain a certain
amount of points (ex. 10,000points), you can exchange your points with QTCONSs.

Quiztok users can change the settings to exchange their points with QTCON and it equally
applies to all users by a Smart Contract with its block chain system.

Users can play different roles in the platform and receive reward points based on their
activities.
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3. QUIZTOK! QUIZ MINING PLATFORM

3.3.2. Quiz rewards

@® Rewards for quiz creators

Quiz creators can receive reward points if their quizzes are solved by other users. If the
number of users solving their quizzes increase, they can get more rewards based on the
number of users.

Also, if they get more ‘likes’ from quiz players, they can get additional rewards.

@ Rewards for quiz players

Quiz players will receive points if they solve quizzes. Reward points assigned to quizzes
vary from quizzes’ types, solving time and Ad types. And we will notify users how many
points are assigned to quizzes before they solve quizzes.

3.3.3. Rewards for curators

Curation rewards are rewards given to intermediaries who choose and distribute quizzes
to other users.

The role of curators is very crucial as they share beneficial and valuable quiz contents to
other users. But, in general social network services, rewards are not provided to content
curators.

Quiztok platform services can fix this problem by giving a certain of amount of rewards to
curators and expand quiz contents’ consumption at a fast speed.

Like quiz creators, quiz curators will get a certain amount of points if players solve quizzes
they shared. If the number of users solving their quizzes increase, they can get more
rewards based on the number of users. Also, if they get more ‘likes’ from quiz players, they
can get additional rewards.

3.3.4. Advertising Rewards

Quiztok users can receive additional rewards from Ad if their contents satisfy advertisers.
For example, if advertisers like a quiz content, they will assign more points to the quiz and
users can share more points with the quiz.

If advertisers make quizzes for their advertisements, quiz players who solve these quizzes
can get special points from advertisers.

3.3.5. Donation, Sponsoring

Quiztok users can give their points or QTCONSs to any individuals or organizations they
want for donation and sponsoring purposes. If they set subjects for donation and
sponsoring, their points or Tokens will be given to the subjects directly.

If users make a donation to subjects that are registered in Quiztok platform, a certain
amount of additional points will be given to them.
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3. QUIZTOK! QUIZ MINING PLATFORM

3.3.6. Reward Algorithms
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3. QUIZTOK! QUIZ MINING PLATFORM

[ Question Reward Process ]

The % value of each part can be changed.
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